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	Institutional Learning Outcomes
	Course Intended Outcomes
	Means of Assessment and Criteria for Success
	Summary of Data Collected
	Use of Results

	1
	1. Identify the various forms of mass media, their history and influence on culture and society.
	Means: 100 question exam

Criteria: 70% of students will demonstrate a score of 70% or better on a department rubric.
	 
	

	2
	2. Differentiate among the theories of communication, propaganda devices and distinguish between advertising and public relations.
	Means: 100 question exam.
Criteria: 70% of students will demonstrate a score of 70% or better.
	
	

	5
	3. Evaluate media consumption habits while ascertaining impact of mass media on lives of consumers.
	Means: Week-long self-study of media habits

Criteria: 85% of students will demonstrate increased knowledge of personal media usage according to department rubric
	92% of students (33 of 36) completed media self-survey assignment fulfilling requirement of department rubric
	No change needed


