LA HARBOR COLLEGE

Student Learning Outcomes (SLOs) Assessment Report

Course Assessment
Division:  Business
Discipline/Program:    Business
Course Number and Name:  BUS 001 Introduction to Business
Program Contact Person: Stanley Sandell, JD


 Phone: 
(310)233-8141



Reviewed by:                                                                       , Academic Dean
Date:  4/27/10





Data was collected Summer 2009, section 7607, 23 students
	Institutional Learning Outcomes
	Course Intended Outcomes
	Means of Assessment and Criteria for Success
	Summary of Data Collected
	Use of Results

	1
	1. Identify the responsibility of a business to the general public, customers and employees.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	78% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	2. Identify ethics and ethical standards in an organization.
	Means: 25 multiple choice test questions.

Criteria: 70% of students will score 70% or better.
	70% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	3. Recall global economic factors affecting the international business climate.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	74% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	4. Identify the different forms of business ownership and the advantages and disadvantages of each.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	57% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of business ownership types and advantages and disadvantages of each.

	1
	5. Identify reasons for becoming an entrepreneur and the preparation and traits leading to success.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	70% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	6. Recall different levels of management in the organizational structure and their functions.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	65% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of different levels of management in the organizational structure and their functions.

	1
	7. Identify the responsibilities of human resource managers in hiring, separation, compensation, benefits, training, motivation and labor negotiation.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	78% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	8. Identify the marketing concept philosophy and the process of segmenting the market.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	74% of students scored 70% or better.
	Instructional methods are effective. No changes are recommended.

	1
	9. Recall the stages of the product life cycle and the marketing activities of each stage.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	57% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of the stages of the product life cycle and the marketing activities of each stage.

	1
	10. Identify the components of a promotional mix that could be used to meet promotional objectives.
	Means: 25 multiple choice test questions.

Criteria: 70% of students will score 70% or better.
	57% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of the components of a promotional mix that could be used to meet promotional objectives.

	1
	11. Identify the ways businesses plan and use short and long term sources of funds.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	65% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of the ways businesses plan and use short and long term sources of funds.

	1
	12. Identify the different types of securities used in the financial markets and the process of buying and selling each.
	Means: 25 multiple choice test questions.
Criteria: 70% of students will score 70% or better.
	57% of students scored 70% or better.
	Instructional methods are ineffective. Additional methods must be employed to increase understanding of the different types of securities used in the financial markets and the process of buying and selling each.
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